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‘Uploading Photos

TO YOUR GOOGLE BUSINESS PROFILE

If you work in the hardwood flooring business, you
likely know how important your Google Business
Profile is when it comes to driving customers

to your website and traffic to your showroom.
You also know there is a reason for the saying,
"“A picture is worth a thousand words.” Adding
pictures to your profile builds trust, improves
search visibility, and helps customers understand
your products and services. For hardwood
flooring professionals, your photos may feature
your showroom, installed floors, before/after job
photos, team members, and details of wood grain
or finish quality.
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But what happens when you try adding photos
that are rejected? It happens more than you might
think — and it can mean losing a critical source of
online engagement.

)) WHY PHOTOS DON'T GET
APPROVED SOMETIMES

Even when it appears that a photo uploaded
successfully, Google still reviews each image before
itappears on search results and on maps. Common
scenarios that result in rejection include:

Automated review filters detect issues. Google’s
systems look for authenticity, relevance, and technical
correctness. If a photo has too much text, heavy
editing or filters, or looks artificial, it may be flagged.
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The rule of thumb is not to have more than 10 percent of the
image include text.

Profile age or verification status. Newly created Google
Business Profile listings sometimes have restrictions for a
short period (such as two weeks after verification) before
uploads are accepted.

System glitches or temporary queues. Occasionally,
uploads may sit in pending status or show as rejected briefly
before being accepted.

) TECHNICAL
REQUIREMENTS

Sometimes, a photo may be rejected because it’s not in the
right format. Here are some tips:

File format: Use JPG or PNG - these are the only accepted
formats for photos on your Google Business Profile.

File size: Between 10 KB and S MB per photo. d
If your pictures are too small, they will appear
pixelated or blurred. If they are too large, they will
fail to upload.

Resolution and dimensions: Minimum
720 x 720 pixels (square). Best practice: larger
high-resolution images (e.g., 1200 x900) that
can crop without losing quality.

Text and overlays: Remember to keep text
minimal (less than about 10 percent of the photo)
and avoid large logos, slogans, phone numbers, or
promotional banners, all of which can cause your
photo to be rejected.

Authenticity: Stock images or Al-generated visuals
often are a sure-fire way to have your picture rejected.

) CONTENT BEST
PRACTICES

Your goal should be to create photos that
communicate professionalism, quality
craftsmanship, and authenticity. Here’s what matters:

1. Showcase Installed Work (Before/After)

Before/after shots are highly engaging for flooring
businesses, but don’t combine them into a single
composite image that could look edited.
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2. Interiors, Showroom, and Materials

« Interiors with natural light and
minimal clutter.

« Close-ups of wood grain, finishes, and
unique features.

« Photos of hardwood samples or
layout boards.

Ensure lighting is even, not too dark or
overly bright, and the focus is crisp.

3. Team and Action Photos

Photos of your installation crew at work,
consultations, or customer moments build
trust and connection, which can increase
conversions from search results.

4. Exterior and Signage

Include at least a few clear photos of your
store exterior and signage, so customers can
find your store easily. Ifit’s in a complex or
mall, highlight where it is positioned.

) FREQUENCY AND
FILE INFORMATION

When you regularly upload photos to your
Google Business Profile, that tells the search
engine that you are an active business — and
it helps to keep you at the top oflocal search
results. Add new photos regularly instead of
all at once.

Some other tips include:

Batch uploads carefully: Avoid uploading
alarge number of photos in a single session
ifyou see rejections. Sometimes that triggers
automated spam filters. Try smaller batches.

Use descriptive filenames: Forinstance,
if you are uploading a picture of your experts
installing a hardwood floor, name the file
something like “hardwood-floor-installation-

by-experts.jpg.” That is better than “Picturel jpg” as it tells Google
what the photo is about, which can help your local SEO.

Geo-tagging and metadata: Use photos taken on site with embedded
location data when possible to reinforce local relevance.

Monitor and manage customer photos: Customer uploads also appear
on your profile. Encourage high-quality photos, and flag/remove any that
are irrelevant or misleading.

)) FINAL

TAKEAWAYS

Your Google Business Profile photos play a critical role in shaping your local
online presence and often serve as a first impression for potential customers.
Clear, high-quality, and authentic images help establish credibility and build

trust, making it easier for prospects to understand what your business offers
before they ever make contact.

It’s important to follow Google’s technical and content guidelines and avoid
common issues that cause your photos to be rejected. Just as important is
taking a strategic approach to how and when you upload photos.

Regular updates, a mix of image types, and a focus on real, accurate
representations of your showroom, completed floors, team, and products
will help drive more clicks, inquiries, and foot traffic to your showroom.

Welton Hong is the founder and CEO of RRM@Home (a division of Ring Ring
Marketing ), which specializes in solutions for home improvement businesses. He
is also the author of “Your Digital Floor Plan: Digital Marketing Strategies for
Flooring Businesses.” Visit rrmathome.com to learn more.

Adding pictures to your profile builds trust, improves search visibility, and helps
customers understand your products and services. For hardwood flooring

professionals, your photos may show your showroom, installed floors, before/
after job photos, team members, and details of wood grain or finish quality.
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